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International Credit Union Day

Day in our State:

International Credit Union Day*
October 19, 2006
o

Let us know how your ICU Day celebration turned out. We would like to include select celebrations in the December issue of CONNECTION.

NTERNATIONAL CREDIT UNION DAY on October 19th; represents a great opportunity to share

the principles that make credit unions a unique value to our members, our communities and to the world.
Georgia Credit Union Affiliates (GCUA) is proud to participate this year in a big way. Here are just some of
the communication strategies GCUA has developed to maximize the visibility of International Credit Union

4 Securing a signed Proclamation from Governor Sonny Perdue, recognizing
October 19, 2006 as Credit Union Day
4 Assisting chapters in hosting legislators at chapter meetings
4 Distributing pre-celebration media alerts and press releases in all major Georgia markets
4 Airing ads on WSB AM 750 radio during the “Clark Howard Show”
4 Running rotating banner ads during October on www.clarkhoward.com
@ Featuring ads on Georgia News Network during the month of October
@ Participating in ClearChannel Radio’s “Georgia Focus”, a 30-minute community affairs program
4 Continuing the Cooperative Advertising Campaign through October

Forward your one to two paragraph recaps along with one photo to Anita Paul at anitap@gcua.org no later than November 1st.

Hike the Hill 2006: A Great Success for Georgia’s Credit Unions

N AN EFFORT to further strengthen Georgia’s credit union
presence in Washington, D.C., 21 Georgia credit union representatives
participated in this year’s “Hike the Hill”’, September 12-14.
During two days of “Hill” visits, credit union representatives
met with several Congressmen to express the interests of the
League. Among other events, Georgia’s
“Hikers” attended a joint breakfast with the
Massachusetts, New Hampshire, Rhode Island
and South Carolina credit union delegation
with discussion of the “modest means survey”; a
briefing by CUNA' senior governmental staff
on current legislation and the latest heated
banker rhetoric; the Georgia Chamber of
Commerce Annual Congressional Appreciation
Reception; and visited the Credit Ur
briefing by Michael Stanfield, Chairman and CEO of

n House for a breakfast

Intersections, Inc., a company specializing in identity theft research.
“Hike the Hill” visits provide opportunities for credit union
officials, volunteers and members to meet with their legislators and

increase awareness of the credit union movement. Hill visits are
conducted to keep our legislators informed on the most important

1ssues facing credit unions. The results we see are that legislators are
more familiar with credit unions and the credit union movement.
They are also considerate of our opinions in pending legislation.
Participants in this year's “Hike” were Brian Akin, North Georgia
CU; Phyllis Cochran, Richmond Community FCU; Ed Collins,

Lockheed Georgia EFCU; Pat Coonn, United 15t
FCU; Dee Dee Cote, Robins FCU; Janet Davis,
TIC FCU; Fran Eubanks, DOCO Regional FCU;
Amy Fuller, Georgia Central CU; Jerry Gill,
Georgia Heritage FCU; Clint Hilley; Georgia FCU;
Dan McCue, The Coca-Cola Company Family
FCU; Betsy Mercier, CDC FCU; Mary Olson,
Delta Community CU; Sherry Sax
Metro FCU; Bob Steensma, G
FCU; Carol Sundberg, Delta Community CU; Vi

Georgia Heritage FCU and Ed Walker, United 15t FCU.
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n, Augusta
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Representing the League were Cindy Connelly,
President, Association Servic

5; Diana Houston, Senior Vice
President, Business Development; and Heather Miner; Government
Affairs Specialist.

Solutions for Home Banking/Bill Pay and Instant Issue Visa® Gift Cards

EORGIA CREDIT UNION AFFILIATES has partnered with ICUL Service Corporation to offer home banking/bill pay and instant
1ssue Visa gift card services to your members at a price your credit union can afford.

Why offer your members home banking/bill pay?
4 I0s like having a branch in a member’s home or business.

¢ Members can bank from the convenience of their home or office.

¢ Your credit union’s online brand increases.

4 Your credit union can “look” larger to members by offering products and services typically found at larger institutions.
¢ Members could view your credit union as their primary financial institution (PFI).



Why offer your members instant issue Visa gift cards?
4 Gift cards are popular. There are 26 million in use.
@ The program is inexpensive and easy to implement at your credit union.
4 Your credit union can “look” larger to members by offering products and services typically
found at larger institutions.
4 Members can conveniently pick them up while doing business at your credit union.

For more information about how your credit union can offer these services through ICUL Service Corporation, contact Erin Zapata in Business
Development at 678-542-3441 or 800-768-4282, ext. 3441 or erinz@gcua.org.

GCUA Welcomes

Communications Director
NITA PAUL joined the
Georgia Credit Union
Affiliates on July 24th as the new
Director of Communications. She

brings to the position over 13 Cooperative Advertising Campaign Update

years experience in marketing,

public relations and a fresh HE 2006 COOPERATIVE ADVERTISING CAMPAIGN is

perspective on the power of PR currently in its third cycle for 2006. The first schedule took place

for credit unions. “PR is more Tebruary 13 — March 26 with the second schedule airing May 1 — May
than sending out a press release and hosting a special 28. The final run of the year will cover September and October. The
event,” she says. “It’s about building Public objective of the Cooperative Advertising Campaign is to create positive
RELATIONSHIPS with the media, community and impressions about credit unions in the minds of Georgia consumers. By
civic groups, elected officials and credit union members.” teaming together and pooling funds, we were able to procure

To help GCUA members build better
relationships with their “publics,” Paul is

approximately $§475,000 to fund the 2006 campaign.

To gauge the success of the campaign, to create a baseline of
information for future research and to provide an overall attitude indicator,
Georgia Credit Union Affiliates (GCUA) commissioned an outside market
research firm to perform before and after campaign surveys.

The survey asks questions regarding overall awareness and
perception of credit unions. It also measures campaign awareness and
borrowing experiences. Some of the key findings include:

coordinating visits to key media in each chapter,
taking the lead in reviving the Spokesperson
Program, which includes overseeing media
training for select credit union representatives,
managing the production of CONNECTION,
Foundation Focus and Chapter Reporter, among
other duties.

Paul has a Bachelor of Arts degree in Journalism 4 Need for increased consumer education about credit unions
from San Diego State University, and enjoys 4 Strong recall of advertisement
combining her hobbies of travel and creative writing 4 Strong relationship between ad recall and positive attitudes
by serving as a freelance writer for various trade towards credit unions
publications. She can be reached at anitap@gcua.org We look forward to sharing more results as we tabulate findings
or 678-542-3415. from the final phase of the campaign.

Credit Union National Emergency Information System

THE NEED TO COMMUNICATE with credit union members has been identified by the CUNA Disaster Preparedness

Committee as a critical element in planning for any disaster. Therefore, Georgia Credit Union Affiliates (GCUA) and the
Credit Union National Association (CUNA) are pleased to provide all credit union members in the United States access to a
toll-free number 1-877-CULOCATE (877-285-6228) to receive information about the status of their credit unions in the event of
a disaster.

CUNA Strategic Services, in conjunction with its strategic alliance provider VoiceGard, will provide access to a pre-recorded
message on the status of each credit union. At the time of a disaster, members will dial the toll-free number (1-877-285-6228) to
hear a brief message from their credit unions with information on how to contact them or a message that the credit union is not in
a crisis situation.

With disasters occurring on a daily basis, it is important that the 1-877-CULOCATE System be established as soon as
possible. To set up these messages, contact VoiceGard’s Recovery Team at 866-652-7022 or email at operations@ VoiceGard.com.
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Georgia Central

CREDIT UNION

Annual Member Satisfaction Survey

6705 Sugarloaf Parkway, Suite 250
Duluth, GA 30097
www.gacentral.org

770-476-9704
800-768-4228

Georgia Central’s mission is to enhance the success of member credit unions by offering high-quality;, innovative and competitive products
and services. Our success in fulfilling this mission requires a sound and healthy relationship between Georgia Central and your credit union.

Next month you will have the opportunity to participate in our Annual Member Satisfaction Survey. This survey will help management
better evaluate recent projects and plan future endeavors. In seeking input from our member-owners, our goal is to uncover any unmet
needs and begin generating ideas for new solutions, whether it is in the area of investment offerings, educational programs, product
development or overall satisfaction. Ultimately, we wish to identify ways in which we can become a more effective strategic partner.

You will receive a copy of the survey in the mail and also have the option to complete it online. Your input is essential, and we hope that

you will take the time to participate in the survey.

Ashe Promoted to Officer Ranks

Jeft Ashe has been promoted to Assistant Vice President, Information Technology. Jeff has been a dedicated
member of our team since 2000. Since coming on board, he not only built the safe and secure network we have
today, but over the years has supported, upgraded and enhanced all of our systems while supporting his co-workers

in an exceptional fashion.

“Jeff is passionate about the work he does for Georgia Central and truly is one of our most loyal employees --
” said Senior Vice President/COO Amy Fuller. “T am

characteristics that are so important in the officer ranks,
supremely confident in his ability to be successful with these new responsibilities.”

“I am very grateful for the opportunity that Georgia Central has entrusted me with and will continue to work hard

to meet the new challenges.” said Jeff.

In his new position, Jeft will have oversight over all aspects of Georgia Central's technology initiatives and will

participate in strategic planning, budgeting and policy-setting.

Georgia Central to Provide Multifactor Authentication Training

The NCUA 1n conjunction with the Federal F1
instituti

1al Institutions Examination Council (FFIEC) has
to comply with Internet Authentication or “multifactor authentication™ as part of the ing

et a year- end deadline for all fi
egulatory agenc

mitigate risk. This means that now, in addition to the password and user ID typical for online banking apph( ations, there needs to be
another layer of identity authentication in order to access information received from high-risk transactions.

Because this directly impacts Georgia Central’s Member§MART program, a new version of the Member§MART software will be

1mplemented during 4th Quarter 20(
o tral \ 111 hold training

In order to complete this process and provide training, we need the individual e-mail
address of each person authorized by our member credit unions to use Member§ MART.
If you have not yet supplied this information, please return the form mailed to each credit
union last month or contact Kristen Patton (ext. 303) or Leah Tyrrell (ext. 330).

Corporate Hires Additional MSR

Nicole Tuttle became the newest addition to Georgia Central’s
Operations Team on July 31st. As a Member Service Representative,
Nicole’s daily activities include assisting member credit unions with
their financial transactions and other day-to-day operational needs.

Tuttle graduated from the University of West Georgia with a
Bachelor of Business Administration in Management. She also
worked during high school at Georgia Credit Union Affiliates.

“Nicole 1s the perfect addition to our already dynamic Member Services team and brings
with her experience working with the public in a customer service environment. I know

that Nicole will do an excellent job representing Georgia Central,” said Angie Snow, AVP,

Operations/Compliance.

Tuttle is eager about her new position: “I've grown up in the credit union world, as my
mom works at Associated Credit Union. I am very excited about this new opportunity
and look forward to serving our members.”

able with the new multifactor authentication process,
check the

Upcoming Market & Investment
Update Conference Calls

O e IO Ul ou
members with expertise that otherwise would
only be available from an outside advisory
service. lypical content includes economic
highlights, yield curve analysis, investment
recommendations and information about
current regulatory issues by our qualified
Investment Services team.

Conference Calls for Remainder of 2006
October 24th
November 7th & 21st
December 5th & 19th

Calls begin at 10:30 am and generally last 30
minutes. The dial-in number is 800.950.1353;
no pass code is required. For more
information, please contact a member of the
Investment Services Department at
770.476.9704, ext. 5.



